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Advertising is everywhere. As you commute to work or 
school, you will always find advertisements in train stations, 
buses and even on Divvy bikes. Whenever you check your 
phone, you are bound to find advertisements on websites like 
Google or YouTube and social media apps such as Instagram 
or Snapchat. According to Ivan de Luce with the Business In-
sider, U.S. companies spent approximately $163 billion on 
advertising in 2018 (Ivan Luce, Business Insider 2018). With 
advertising being such a significant expense, it begs the ques-
tion: what makes advertising so important for businesses? 

One reason why businesses have constantly invested so much 
into advertising is to gain recognition. In an interview with 
Ann Pitcher, the owner of Pitcher Communications, she stated, 
“No one is going to buy your product if no one knows about 
it”.  Moreover, Pitcher highly emphasized that some companies 
require advertising in order to grow their businesses; however,  
she does acknowledge the fact that some companies may find 
it less useful, especially if they are more focused on financing. 

Another important factor to consider is the long-term effects 
of advertising. Candice Bonfiglio, the Assistant Vice Presi-
dent and Marketing Officer of the Republic Bank of Chicago, 

explains that advertising is necessary for brand recognition, 
customer loyalty, and corporate image. In the interview, she 
points out a study analyzing the effects of advertising during 
the Great Depression. The study finds that “companies that 
continued to advertise survived” throughout the depressed 
economic state (Bonfiglio). For example, even though 
Coca-Cola did not cut marketing costs, they were still able 
to maintain profits during the Great Depression. Moreo-
ver, in 1931, they increased in profits from $13.5 the previ-
ous year to $14 million dollars (“The Coca-Cola Company: 
1930-1934”, GuruFocus.com). Thus, this study also found 
that Coca-Cola was able to maintain brand loyalty through 
consistent advertising. This allowed the company to prosper 
during the Great Depression and created additional growth 
once the depression ended.   

With visual advertisements surrounding the city from  
Chik-fil-A billboards to Super Bowl ads, it is apparent that 
advertising has constantly played a key role in the success of 
companies around the world. Additionally, as seen through-
out economic depressions,  investing in advertising has often 
led to positive results. 

INVESTING AND BUSINESS

BENEFITS OF INVESTING IN ADVERTISING

On the Money would like to thank State Farm Insurance Companies® for their sponsorship of this issue  
and State Farm Agents Vic Portillo, Tina Tzinares and Elvia Solis for their volunteer support.

Aaron Huang

https://www.gurufocus.com/news/170243/the-cocacola-company-19301934
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An increasing number of nations are considering a shift to systems 
of negative yield debt—including the United States (Bloomberg). 
About $15 trillion of government bonds worldwide, or 25% of the 
market, now trade at negative yields, according to Deutsche Bank. 
Bonds are a loan for a set interest rate over a set period of time. Bonds 
can be traded at higher or lower prices depending on demand and 
the implied interest rate or yield will vary inversely with the price. A 
negative yield bond is one that’s price has risen so much the interest 
rate is negative. For debt to have a negative yield, the total amount 
of interest plus the initial sum the bond pays must be less than the 
investment at the time of purchase. Investors may still purchase neg-
ative yield debt. 

Investors invest in negative yield bonds for several reasons. Investors 
who purchase negative-yielding bonds are betting on the value of the 
bonds to keep rising, assuming that demand for these assets will keep 
rising.

“Everyone is buying this stuff like crazy because there is too much 
money in the system from quantitative easing and too much mon-
ey going to government bonds,” (Bianco, Marketwatch).

Many experts say there aren’t many assets that are capable of weather-
ing financial crises and when risk assets sell off, the issue of negative 
yields on government bonds may be ignored because of their stability 
in the market. 

According to Whitney Young economics teacher Kevin Waller,  
“monetary policy isn’t a magic wand.” The possibility that there are 
a decreasing number of safe, low-risk ways to invest capital in the 
long term presents a challenge for investors. The changes this brings 
to the global economy matters to young people too; though teens 
may not be working or saving right now, negative yield bonds can 
affect their investments when they begin doing so.
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https://www.bloomberg.com/graphics/negative-yield-bonds/

NEGATIVE 
YIELD BONDS
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High school students are rarely offered financial liter-
acy courses. The most we are usually taught is to just 
“save money”. In fact, 4 out of 10 Americans can’t 
cover a $400 emergency expense (Board of Gov-
ernors of the Federal Reserve, 2018). Teens should 
definitely build an emergency savings first, but then 
consider investing, which historically has achieved 
higher returns when compared to saving.

Creating an emergency fund is a smart decision to 
make, but it should only be the beginning. Arthur 
Olunwa, Former Senior Portfolio Mgr.-Fixed Income 
and Credit at Exelon Corp, said, “Having an emer-
gency fund gives you a safety net to protect you 
in times of uncertainty without having financial 
stress” (Olunwa, 2020). On average, an emergency 
fund should cover 3 to 6 months of basic essentials. 
Once you have enough money saved to cover 3 to 6 
months of basic essentials, many young adults often 
start to consider investing. 

One of the reasons for this is inflation. Inflation must 
be taken into account when deciding how to manage 

your money. In simplified terms, inflation is the de-
crease in the purchasing power of a nation’s currency. 
The average annual inflation rate of the U.S. dollar 
is 2.1% (Historical Inflation Rates: 1914- 2019). Due 
to inflation, the cost of goods and services will con-
tinue to increase over time. Thus, the amount of mon-
ey that you have saved won’t be as valuable.

Long term investing in a diversified portfolio has his-
torically achieved higher returns compared to a sav-
ings account. For example, SPY, an exchange-trad-
ed fund that measures the stock performance of 
500 large companies listed on stock exchanges in 
the United States, has a historical average annual 
growth rate of 8% after accounting for inflation. In 
comparison, the average savings account has an an-
nual decay rate of 2% after accounting for inflation. 
Not only do you lose purchasing power long-term, 
but you also miss out on the gains of investing in the 
stock market.

Whether you are investing or saving, either finan-
cial choice will take you further than just spending 
all your money. Florin Nicola, a junior at Northside 
College Prep, agrees with this sentiment. “It is often 
tempting for me to spend the money I earn on de-
signer clothes. [Spending] provides me with instant 
gratification. However, I know that it is in my best 
interest to create an emergency fund at an early age 
as it will help me in the future in case of an emer-
gency (Nicola, 2020).”

Thank you to DePaul University & DePaul University’s  
Center for Writing Based Learning (UCWbL) for your  

support of our interns. 

HOW TO INVEST 
YOUR MONEY AS A 
TEENAGER
Umair Ahmed 
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One of the most influential platforms in America 
is the stock market. Available to anyone and every-
one 18 and over, the stock market is the place where 
people can buy and sell stock, or potential own-
ership of a company. As a company’s value grows  
using the money people have invested, the investors’  
money grows as well, benefiting everyone. But as fun as 
jumping in and investing may sound the stock market 
can be a tricky place and you have to be careful, especial-
ly since the stock market can crash, or go down in value  
significantly. Here are a few examples of these crashes  
historically and the main factors that played a role. 

The Great Depression of 1929 was one of the largest  
economic crashes in the U.S. The Dow Jones Industrial 
Average (a platform for trading stocks) dropped 24.8% 
by October 29th, 1929, according to Kimberly Amadeo, 
an economic analyst and writer for The Balance. It is 
widely believed that speculation was partly to blame. In 
simple terms relative to the crash, speculation showed 
that businesses were selling products, but it didn’t show 
that these products hadn’t been paid in full. “The use 
of installment plans [like a phone plan or lay-a-away] 
and buying stock on the margin [borrowing mon-
ey to purchase a stock] gave a false impression that 
businesses were more successful and had more cash 
on hand than what was the reality. This perception 
of success without firm evidence (cash) was specu-
lation. When investors realized the discrepancy be-
tween recorded sales vs. cash on hand there was wide-
spread panic, leading to the Stock Market Crash,” says  

Jimini Ofori-Amoah, an AP U.S. History teacher at Walter 
Payton. Speculation is still used and can be very helpful 
when analyzing what stocks to buy, but it can also lead to 
misinterpretations if not analyzed correctly. 

The stock market decline of Spring 2020 has also  
occurred*, (but fear not—although it’s bad, it’s not as 
bad as the Great Depression). One of the biggest reasons 
has been due to the outbreak of COVID-19, which has 
shocked and scared many people. This surge of emotion 
has led many  investors to take their money out of the mar-
ket, causing it to plummet. “Most recessions are caused 
by financial issues or the natural business cycle,” says 
Anthony Ryan, a Proprietary Commodity Options Broker. 
With any short term movement, emotion is usually the 
reason why many people tend to ditch their reasoning and 
make impulsive decisions. If many people are taking out 
their money, others will follow suit to ensure they evade a 
loss as well. “People who are worried about getting sick 
from certain activities or are concerned with their finan-
cial futures are not spending money as they normally 
would,” Ryan explains.  Due to these factors, as of March 
15, 2020, stock indexes like the Dow, have dropped 12.9%,  
according to Fred Imbert, a reporter for NBC.*

Always build emergency savings before you invest. Wheth-
er it is an overflow of products or the next outbreak, the 
stock market is an investment vehicle that can benefit you, 
but you can also lose money.

*Note: As of 2020, the stock market has recovered its losses for 
the year (NY Times, 6/8/2020)

AN D  WHAT  W EN T  W RONG
Crashing markets

Leslie Walker

https://www.nytimes.com/2020/06/08/business/stock-market-today-coronavirus.html#link-7bd27140
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The Junior Economic Club of Chicago (JEC) is a student-run 501(c)(3) nonprofit 
organization with over 95 members representing over 20 schools. Over the years, 
the Junior Economic Club has expanded to many cities domestically and is now 
opening new international branches. 

The Junior Economic Club exposes determined high school students to the real 
business world through many different types of event offerings, such as their fo-
rums, workshops and webinars. JEC forums gather professionals and all mem-
bers to form a community of people involved in business, economics, and en-
trepreneurship. Behind the scenes, workshops and webinars that cover topics 
from business, entrepreneurship, and finance provide unmatched real-business 
experiences.

The Junior Economic Club is perfect for anyone interested in learning about business and finance. Members are able to gain valuable 
networking skills, have access to exclusive opportunities, and form long-lasting friendships. 

Develop your business skills and learn from distinguished business leaders through JEC! Apply to the Junior Economic Club today 
at junioreconomicclub.org.

Investing has increased in popularity over the years; apps and online platforms have even been 
created to make investing more accessible to the general public. There has also been a switch 
in the way people invest. As seen in a Morgan Stanley survey, “Around 85% of investors are 
interested in sustainable investing, up from 71% in 2015” (Iacurci, 2020). Since more people 

are showing an interest in socially responsible investing, the term ESG has risen to popularity. ESG investing stands for environmental, 
social, and governance investing; it’s an investment strategy that is used for both financial returns and social impact. 

ESG has proven beneficial for company success. According to a report by Morgan Stanley, “ESG can directly impact a company’s com-
petitive positioning. Therefore, managing the environment’s social factors are simply part of sustaining a competitive advantage 
in today’s economy” (2017). Even if you are not planning on starting a business any time soon, ESG may also benefit you as a consum-
er and employee by bettering the female-to-male ratio in companies, enforcing ethical regulation, and bringing attention to significant 
issues. These incremental changes may craft a better workforce for everyone from teenagers to adults. So why are more people not 
investing this way? Why is ESG investing not the norm?

One wealth manager we spoke with addressed the reason for the lack of consistency among all age groups. She stated, “A lot of clients 
initially want ESG investing, but then go back because they worry that they won’t get the same returns.” A recent Morningstar 
report for the 2019 fiscal year even showed that sustainable mutual and exchange-traded funds only held $137.3 billion in total as-
sets, which is less than 1% of the $20.7 trillion held in the universe of mutual and exchange-traded funds in the U.S. (Hale, 2020). 
However, a financial consultant from Wintrust Wealth Management said, “There is a need for individuals to be socially aware, social 
activism is a thing, so it’s great people can strengthen that in their financial endeavours.” 

Ultimately, while ESG investing may not result in high returns compared to other investment strategies, ESG is crucial in advocating for 
positive social change, both in and out of the workplace. As you grow as an investor, consider learning more about ESG investing and 
incorporating it into your long-term investing strategy.

A Rise to Popularity: 
ESG Investing

Building a Generation of Effective Leaders: 
The Junior Economic Club of Chicago

Olamide Babayeju 

Harmon Dhillion 

junioreconomicclub.org
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TECHNOLOGY

Have you ever checked your bank account on your phone? 
Or used your phone to make a purchase? This is called fi-
nancial technology (FinTech), and it is one of the most rev-
olutionary tools out there. While FinTech began primari-
ly as highly advanced data analysis tools for investment 
banking and other institutional investing, it has expanded. 
Now, over half (64%) of global consumers use FinTech 
including mobile wallets like Apple Wallet, crowdfund-
ing sites such as GoFundMe, and online banking apps 
(EY, 2019). This influx in FinTech usage in recent years is 
also changing consumer habits and encouraging increased 
spending. Similar to a credit card, using mobile wallets 
lessen the “pain of paying” and requires less thought than 
a normal cash purchase (Pinsker). 

On the other hand, when “banks [use] FinTech, they 
collect data to create new cost-effective ways for money 
management,” says Jessica Cardiel, a TCF Bank Branch 
Manager. However, with rapid technological advance-
ments in recent years, a striking 81% of banking CEOs 
are highly concerned about the speed of technological 
change—more than any other industry sector (PwC). That 

is because FinTech has introduced ever-evolving prob-
lems—increased fraud, transaction activity disputes, and 
network issues—which leaves banks and regulators at the 
mercy of the technology. 

Despite this, FinTech capabilities allow anyone to use it, 
whether they work in the financial industry or are a con-
sumer. In the case of consumers, investors are quickly 
transitioning to the new wave of online investing. Free 
trading with apps such as Robinhood have revolutionized 
the once time-consuming investment process that previ-
ously cost up to $10 per trade. Arthur Olunwa, a frequent 
user of online banking/investing apps and former Senior 
Portfolio Manager at Exelon, finds that FinTech’s “great-
est benefit is convenience.” Investing has become more 
simplified for the average retail investor, saving them both 
time and money. 

As FinTech continues to grow exponentially, it is affecting 
consumers and businesses alike. In the future, FinTech is 
expected to continue expanding to new frontiers.

Thank you to the CFA Society of Chicago as well as the 
EAC Board & Associate Board for your volunteer support. 

The Future in FinTech
Elizabeth (Lizzy) Brahin 
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As the worlds of business and technology become 
increasingly integrated, effective communication 
becomes more vital. Entrepreneurs often do not un-
derstand technical terminology. “While only 11% of  
SMBs [Small Business Owners] currently use AI 
[Artificial Intelligence], 51% believe AI is an im-
portant factor when choosing new technologies” 
(Salesforce, 2017). Many technical consultants find 
themselves equally as confused when pitching their 
ideas to business professionals. Proper communica-
tion in the workplace is a necessity in today’s technol-
ogy-filled world. 

Taking an inside look really opens up the importance 
of communication to product development. For her 
app, Roady, Rebecca Klor sees the need for effective 
communication daily with her chief technology offi-
cer. “There’s always differences in opinions on how 

you can create a technology application.”  Klor con-
tinued, “I try to choose to route myself with people 
who are smarter than me and first in their field so 
it’s bringing on the chief technology officer because 
that is really his domain.” Rebecca Klor enjoys clear 
communication with her CTO; however, others have 
a hard time doing so. 

When she was an academic director at the Kellogg 
School of Management at Northwestern Universi-
ty, Sangeeta Vohra saw that it was hard for gradu-
ate students to communicate outside of their spe-
cialization. On many occasions, Vohra found that 
the engineering students had trouble pitching their 
project ideas, while her business students could not 
understand the technological aspects. Believing that 
communication is essential to any job in the work-
force, she developed programs, such as Management 
for Scientists and Engineers, for students to learn how 
to manage and communicate with the business pro-
fessionals. The ideals taught by Vohra are relevant to 
the real world. According to a 2017 report from Sales-
force, “66% of SMB owners are personally responsi-
ble for three or more of the following areas of their 
business: operations, finance, sales, marketing, hu-
man resources, customer service, product develop-
ment, or IT.” It’s important that those starting small 
businesses know every aspect of the operation-- from 
finances to technology. 

When people are educated on both technology and 
business, they are able to put out popular products 
quickly due to effective communication. Proper com-
munication in these fields is more necessary than ever 
as technology and business come together to create 
new standards for founders and inventors. 

TECHNOLOGY AND BUSINESS:
The Communication Complications of Both Worlds 

On the Money would like to thank Bank of America  
for their sponsorship and volunteer support. 

Harman Dhillion 
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On the Money would like to thank TCF Bank for their 
sponsorship of this issue and their volunteer support.

HEALTH

What is something most youth cannot live without? Many 
high school students would say technology, more specifi-
cally, their phone. Students nowadays go home and con-
tinue the cycle of technology use after a long day of sitting 
and looking at a screen. According to an article by Kate 
Kelland in Reuters (2015), higher screen time has had a 
negative impact on academic performance.

A study conducted by the University of Cambridge pub-
lished in the American Association for the Advancement 
of Science and the International Journal of Behavioral Nu-
trition and Physical Activity (2015) found that by adding 
an hour of screen time to a student’s day resulted in overall 
worse grades at GCSE (General Certificate of Second-
ary Education) at age 16. The detrimental decision of 
spending more time in front of a screen followed students’ 
academics into high school. A high school student, Yad-
ira Peralta, would agree by stating that screen time has 
affected her beyond academics and has been carried on 
into her health; she has visible exhaustion, her posture 
has become progressively worse, and she commonly stays 
up late finishing homework.

An overlooked factor is the type of school a student at-
tends. If a student goes to a public school they can use 
their phones with limited restrictions; however, if they 
go to a charter school, they cannot use their phones at all 
throughout the day. When interviewed, Adrian Arana, 
who now attends a charter school after transferring from a 
public school, voiced, “Yes, my screen time has changed 
a lot since I transferred. I used to be on it (his phone) 
almost the whole day, but now I’m never on it in school.” 

In answering the initial question, students rely heavily on 
phones outside of school, which has negatively impacted 
their academics. Despite these challenges, students can 

use technology to get back on course by planning ahead, 
challenging themselves, and gaining feedback if willing, 
states Professor Jacobs and Professor Hyman, who collab-
oratively made ‘The 15 Habits of Top College Students’. 
A student’s mentality is a huge factor as it sets the path 
that will determine the amount of dedication someone 
puts into their work. Overall, the phone is simply a tool; 
whether it is used productively or as a distraction is deter-
mined by the student’s mentality towards their education 
and ability to avoid temptation. 

ARE YOU SURE YOU LOVE YOUR PHONE?
Mardely Reyes  
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Every year, the number of teens using e-cigarette products skyrockets. If middle and high schoolers quit their use of e-cig-
arettes, they’d not only be fighting against sly marketing techniques from electronic cigarette companies, but they’d also be 
saving thousands of dollars as well as preserving their health.

Matt Myers, President of the Campaign for Tobacco-Free Kids, said that he’s prepared to support a product like Juul if it is 
responsibly marketed and shown to help adults quit cigarette use. However, largely due to e-cigarette corporations’ advertise-
ments, millions of high schoolers and middle schoolers become exposed and addicted to nicotine annually. E-cigarettes are a 
$2.5 billion business in the United States that spends over $120 million a year on advertisements. Their marketing techniques 
of using young “cool looking” models with a vape or Juul are proven to attract youth to using the product, as well as the use 
of naming their items with candy-flavored names (surgeongeneral.gov). Vox says that the number of American teenagers 
using tobacco products increased by 40% from 2017-2018. 

The use of e-cigarettes also has detrimental health effects. Pediatrician Dr. Heather Haukness says that “nicotine can have 
lasting damaging effects on adolescent brain development. Their brains cannot produce dopamine without the assis-
tance of more nicotine which starts a spiraling addiction.” However, those are not the only negative impacts of being a 
nicotine user. It is also expensive. Teens can save thousands of dollars annually if they quit or avoid the use of e-cigarettes. 
Marketwatch states that an average vape user spends $1500 per year. Additionally, an article by Pubmed.gov, states 
about 15% of the aggregate health care expenditure in high-income countries can be attributed to the use of nicotine. 
Vape users are most likely to use cigarettes, and once a teen begins smoking cigarettes, they can be spending thousands of 
dollars a year. 

Rebecca Annunzio, a health teacher for Walter Payton College Prep, says that the most logical thing for the youth to do is to 
resist the deceiving e-cigarette marketing efforts and refrain from the use of e-cigs. “It’s expensive, it’s dangerous and in the 
long run, it will be a terrible decision. Ask any e-cig user and 99% will say they wish they never started!”

DETRIMENTAL FINANCE AND HEALTH EFFECTS OF

Vaping Vaping 
Fathima Shaikh 
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COLLEGE AND BUDGETING

Overspending on food? You most likely wouldn’t 
have noticed unless you stopped to think about it. 
How many times do you eat out? Did you really need 
that little snack? In the end, how much should you be 
spending?

Studies in CreditDonkey have shown that on aver-
age “...for one person to eat a “moderate” budget, 
it costs $3,000 per year, or almost $250 per month 
(Kim P.)” This is easy to imagine, especially when 
one adds up all those impulsive purchases and shops 
while on an empty stomach. Jesus Jacobo, a grocery 
store employee, described the many impulsive pur-
chases that he has observed, “...almost every time a 
customer buys what we have to offer while they wait 
in line at the cash register, I can guarantee those 
purchases weren’t planned.”

A solution to stay on track with your money is by 
creating a budget. Things to look out for depends on 
the situation being for an individual, couple, or fam-
ily. For a family budget, it depends on the number of 
children, since according to Mark Lino in “The Cost 
of Raising a Child”, the average cost of raising a 
child from birth to their 18th birthday is $233,610 
and 18% of that amount goes toward food. (USDA.

gov, 2017) After considering the number of people 
and modifying the budget to each person’s lifestyle, 
dietary restrictions, and needs, creating a budget for 
yourself would be substantially easier to break down.

Additional tips to help out with budgeting on food 
include limiting the amount spent on going out to 
eat and cooking often at home instead. Having a 
meal plan, using coupons or combining portions of 
food also help with the prevention of overspending 
on food. When asking Josefa Montano, a mother of 
three, the importance of budgeting food, she men-
tioned “I believe one should get into the habit of 
budgeting because you never know the little things 
you can change to save.” The fact that food is essen-
tial and takes up a good portion of anyone’s income is 
the exact reason why one should be more conscious 
of how much exactly is being spent on food for both 
your own health and your wallet’s wealth.    

HOW TO NOT SPEND TOO MUCH  
ON FOOD
Giselle Rodriguez
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As graduation approaches, high school seniors are 
spending their last moments of high school with a 
vague idea about what’s coming regarding their finan-
cial future. The absence of financial literacy taught in 
many American high schools may leave students un-
prepared for the dangers of high student loans that 
end up becoming a lifelong commitment to pay off. 
The ability to understand how money works in one’s 
personal life, especially for students who are looking 
for ways to pay for college is crucial.

A social economics major from the University of Il-
linois, Arianna Becerril, shared how she dealt with 
her college debt and her response reflected the weight 
many young adults carry when it comes to student 
debt: “I had borrowed around $32,000 in federal 
student loans. It took me almost 18 years to pay off 
my college debt”. Student debt can be very high due 
to the fact that financial discussions are taking place 
far too late. Student loan debt has tripled since 1989 
(Federal Reserve Bank Survey of Consumer Finances 
in US News and World Report, 2019). According to 
the board of Governors of the Federal Reserve System, 
the total U.S. student loan debt amounts to approx-
imately $1.6 trillion, and 2018 college graduates 
with loans owed around $29,200 on average. Based 

on studies from Investopedia, that’s a 33% increase 
from 2014’s overall student debt of $1.06 trillion. 
This may be impacted by the lack of preparation that 
students experience when they have not been taught 
basic budgeting, financial and saving skills at a very 
young age.

Money is a huge part of your life. The importance of 
managing it, budgeting appropriately, and putting 
aside your “wants” for your “needs” is one of many 
great financial decisions that will help you dodge 
overwhelming consequences. “As I work with youth 
who are planning for their future, I encourage them 
to set aside emergency savings” says Toiria Baker, 
Program Manager at Economic Awareness Council. 
“Sometimes that small amount of money you put 
away over time can help keep you from having to 
turn to credit cards to help you out of a jam”.

Spend it Smart,
Don’t Blow it

On the Money would like to thank Republic Bank 
for their sponsorship of this issue and for hosting 

our interns in One Summer Chicago.

Daniela Ocana 
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Considering how often you hear about fraternities 
and sororities, many incoming freshmen enter col-
lege with the same question: “What is Greek life?” 
There are over 9 million Greek members nationally. 
Many sororities and fraternities give back to their 
communities via volunteer work, and have an integral 
network of brothers and sisters for lifelong friend-
ships and professional affiliations. For many people, 
one of the most important components of Greek life 
is the lifelong friendships that come. Greek women 
and men find that a sorority or fraternity often makes 
them feel comfortable or at home. Aside from social 
sororities and fraternities there are also professional 
fraternities.  Professional fraternities are co-ed mem-
berships that are geared towards a person’s profes-
sional success in a given field, such as arts or business. 
One great thing about professional fraternities is they 
are tailored to your desired degree.  

Greek life enjoys a storied and long connection to 
higher education. However, a cost of membership 
could possibly be one of the largest expenses in your 
college budget. The dues and fees for a single semes-
ter in a fraternity or sorority can cost a few hundred 
dollars to several thousand per semester. A member 
of Delta Sigma Theta Incorporated, says “Many stu-
dents interested in Greek life are not prepared for 
the social and financial obligations. Not only are 
there membership dues, but also the cost of hous-

ing, penalty fees, or costly mandatory attendance 
events.” You can usually calculate the price of mem-
bership when researching the organization you wish 
to join.

Although the financial aspect of Greek life is a chal-
lenge, there are many benefits and advantages to join-
ing an organization that can certainly outweigh the 
cost. Jayla Dawson, who is a member of business or-
ganization Alpha Kappa Psi, says “Alumni and mem-
bers have helped me with professional development 
and given me a ton of insight on internships and 
career options. I would not have been given such a 
great job opportunity when I graduated if it were 
not for Alpha Kappa Psi.” 

During your college experience, joining a Greek life 
organization of any kind can be vital to your profes-
sional career. If you choose to do so, make sure you 
take advantage of your experience and optimize the 
available professional development and networking 
tools to further your career. 

COLLEGE IS MORE THAN ACADEMICS
Gwenyth Easterling

On the Money would like to thank USBank for their 
sponsorship of this issue.

https://commons.wikimedia.org/wiki/User:Ser_Amantio_di_Nicolaohttps://commons.wikimedia.org/wiki/User:Kotivalo
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For many students, the dream is to go to 
college. However, for under-resourced 
families, this is comparatively harder to 
achieve. From high-school transcripts 
to SAT testing, academic performance 
is highly impacted by the financial bur-
dens of a student’s upbringing. 

One notable example is standardized 
testing. In a 2015 study by Inside Higher 
Ed, it was found that “the lowest aver-
age scores were among students from 
families who make less than $20,000 
a year in family income, while the 
highest averages were among students 
from families who make more than 
$200,000 [a year]” (Hess). More afflu-
ent students often attend higher-funded 
high schools. These schools often carry 
testing-specific prep courses that assist 
in strengthening the students’ scores. 
In addition, the SAT test is not free. 
Low-income students are able to apply 
for fee waivers, only allowing two free 
SAT tests while high-income students 
can afford as many exams as they want. 
Dayanna Salas, a high-school senior in 
Chicago, experienced this stating, “low 
income students can’t afford to receive 
the prep needed to get into schools 
that provide the aid necessary to make 
them able to attend.” 

As Salas mentioned, another barrier is 
paying for college. With high sticker 
prices of various institutions across the 
U.S., many students, especially low-in-
come students, are finding themselves 
with a flood of student debt. Low-in-
come support, such as the Pell Grant, 
has decreased from 2011 to 2016. “The 
total grants awarded dipped from 9.3 
million to 7.6 million.” Additionally, the max[imum] Pell Grant award is $5,815, falling short of many college tuitions. This may lead to 
complications with 77.6% of low-income students graduating on time compared to the 90% of higher-income students in 2014 (College 
For America). Some institutions take into account a student’s financial need in the admission process, which could lead to a disadvantage 
for some low-income students. One Chicago high school senior states that one of their top schools took into account how much aid they 
needed, which they think contributed to them being wait-listed instead of accepted.

The circumstances of low-income families vary. However, if the American education system offered additional testing and funding  
opportunities to assist low-income students, this could help reduce educational disparities caused by financial gaps.

THE BARRIERS OF GETTING INTO COLLEGE  
AS A LOW-INCOME STUDENT 

WWW.CCC.EDU | 773-COLLEGE

As of: January 8, 2019 

Who Is Eligible for this 
Program?
City Colleges will provide this free college 
opportunity for Chicago Public High School 
graduating seniors who meet these academic 
requirements:

1) Graduates from a CPS high school with a 3.0 
or higher GPA

2) Enrolls in one of the City Colleges’ academic 
pathways*

3) Earns either:

A) a score of 17 or higher on the English and 
math ACT,  
(B) a score of 460 or higher on the English 
SAT and 440 or higher on the math SAT, or 
(C) tests “Completion Ready” through the 
CCC placement exam. 

The best score from any of these 
components (ACT, SAT, or CCC placement 
exam) will be used to qualify the student.

This includes undocumented students, international 
students, and students at CPS charter high schools.
* French Pastry School excluded.

Steps to Apply
1) Check the Star application box while 

completing the City Colleges online 
admissions application. If you have 
already applied to CCC, you can submit 
a scholarship application via the Student 
Portal under the “Finance” section. 

2) Complete and submit the Free Application 
for Federal Student Aid (FAFSA) and the 
verification process at your City College. If 
you are ineligible to complete the FAFSA, 
you must complete the Star Certification 
of Ineligibility form found on the Student 
Portal.

3) Complete the Transfer Partner Consent 
form, accepting or declining to share your 
student data with four-year colleges and 
universities that offer additional funding to 
Star Scholars who transfer. This can also be 
found in CCC’s student portal.

What Is Completion-Ready?
Completion-ready means a student’s test scores 
indicate he or she can take courses leading to 
college-level coursework and earn an associate 
degree within three years of enrolling at City 
Colleges.

How Long Is the Scholarship 
Good for?
CPS graduates will have up to three years to use 
the funds starting in the first fall semester after their 
CPS graduation.

What Does the Scholarship 
Cover?
City Colleges will provide waivers for all tuition and 
books not covered by financial aid.

Complete your application online at: 
www.ccc.edu/starscholarship

CPS high school seniors who graduate with a 3.0 
GPA and who test completion-ready in math and 
English are able to pursue a degree or certificate at 
City Colleges at no cost—free tuition and books.

Steven Li
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SOCIAL ISSUES

Chicago Public Schools (CPS), one of the biggest ed-
ucation districts in the world, is a diverse district of 
students who come from many different backgrounds. 
Seventy-eight percent of Chicago Public School 
students are low income, minority students (cps.
edu). Among this group of minorities are 183,000 
undocumented immigrants (Chicago Tribune). 

An advocate for undocumented students is Luis Nar-
vaez, a CPS district worker for the Language and Cul-
ture Academic field. Narvaez has collaborated with 
his coworkers to address a significant issue within 
CPS; undocumented students are not able to further 
their education after high school due to financial bar-
riers. Narvaez works with students who need to ob-
tain financial aid for college.

Narvaez is not only an advocate for undocumented 
students, but he was also born outside of the United 
States. He was once advised never to disclose such in-
formation. He explained that his mother took a risk 
hoping that she and Luis could live a better life in the 
United States. His mother met a U.S. citizen who said 
they would give her a job, so she lied to the govern-
ment and came across the border. Once she got here, 
she had to work three jobs to maintain a sufficient 
living. Narvaez explained how gratifying it is that his 
life has come full circle.  He started out “being the 
one asking for help to now being the one answering 
people’s questions and assisting with their fears.” 

When meeting Narvaez, he shared a video titled “Un-
documented, Unapologetic, and Unafraid,” which is 
a protest that was led by undocumented students on 
March 10, 2011—known as National Coming Out of 
the Shadows Day. The video showed undocumented 
students protesting at the Daley Center in downtown 
Chicago. There were many students, male and female, 
who were daring and willing to trumpet their truth of 
being undocumented and fight for their right to an 
education. 

Narvaez left a piece of advice for us to share. He says, 
“You are entitled to an education; do not let anyone 
tell you otherwise. Know that there are resourc-
es available to continue past high school. Also, be 
aware of the Chicago Star scholarship program. It 
allows students to attend City Colleges for free.”*

*See page 15

Mia Booth

“Undocumented, Unapologetic & Unafraid”
Highlights from a Presentation by Luis Narvaez
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Want to buy from other  
local teen entrepreneurs  

or sell your product? 

Visit iGenMarket.com! 

Have a business idea?  
Check out the entrepreneurship  

resources at  
lrng.org/economic-awareness-council/ 

playlist/be-a-boss

Expansion of Women-led Businesses 

“The entrepreneur always searches for change,  
responds to it, and exploits it as an opportunity” 

 
- Peter Drucker, Influential Modern  
Business Management Consultant

Women entrepreneurs were reaping the bene-
fits of an expanding economy (prior to the pandem-
ic). There has been a remarkable shift towards business  
ownership. This is more prevalent than ever with the increase 
of women-led businesses in the market. According to Felicia 
Mowll from American Express, “women started 1,821 new 
U.S. businesses every day and owned nearly half (40%) of all 
small businesses in 2018.” 

There are many benefits these businesses could have for the 
economy. These businesses are fueled by the hard work of their 
owners and the fresh visions they bring to the table. Woman 
business CEO of Stoutegy, Amanda R. Moncada-Perkins, be-
lieves “Rather than simply waiting for someone else to pro-
vide us (women) with a “chance”... women are ready to seize 
their own opportunities and they are ready to do the same 
for other people.” This go-getter mentality, accompanied with 
the willingness to help others in the process, can stimulate the 
growth of women-led businesses. In other words, your identity 
allows you to have your experiences and that is one thing that 
can make business ideas from the perspective of women special. 

For future women business owners, Karyn Pettigrew, owner of 
ZoeGoes, suggests utilizing “free/minimal cost resources out 
there like the WBDC, NAWBO, Regional Small Business As-
sociations, Economic Development Councils for course work 
and counseling. There are programs like Goldman’s 10,000 
Businesses and Visa’s She’s Next program as well.” Taking ad-
vantage of resources and building real relationships with stake-
holders in your industry could make you the next successful 
woman business owner in America. 

London Gibson-Purcell

http://igenmarket.com
lrng.org/economic-awareness-council/playlist/be-a-boss
lrng.org/economic-awareness-council/playlist/be-a-boss
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Imagine a world where gas and coal are no longer used for elec-
tricity, and no smoke rises out of factory buildings. If fossil fuels 
become obsolete, life could be like this. It is almost impossible 
to imagine life without fossil fuels considering that the oil 
and natural gas industry supports about 8% of the US GDP 
(API Fact Sheet). Our economy will need to thrive without 
fossil fuels because the global supply of oil and gas can meet 
the world’s demands only until 2050 (EIA). Phasing out fossil 
fuels will be a long and difficult task, so it will be necessary to 
look at its economic effects.

Getting rid of fossil fuels will have many socioeconomic impacts. 
Economist Mark Witte states, “It will likely increase costs of 
energy for poor people. As for rich people, they will be un-
happily surprised when they find out that what they thought 
were renewable assets (oil fields) have now run out.” The fossil 
fuel industry’s absence may impact pricing and income for US 
residents, creating economic uncertainty and unemployment. 
However, new energy industries could help with unemployment 

because the renewable energy industry is speculated to create at 
least 11 million new jobs (EESI Fact Sheet).

Changes to carbon tax and subsidies will also be essential to 
phase out fossil fuels. There are many subsidies, such as the In-
tangible Drilling Costs Deduction, which allows companies to 
reduce the cost of drilling new oil wells (EESI Fact Sheet). Ac-
cording to Assistant Economics Professor Daniel Brent, “Fos-
sil fuels have negative externalities and therefore should be 
taxed, not subsidized.” Higher carbon tax would encourage the 
use of green energy. Carbon tax could be unpopular, but it may 
be needed to get rid of fossil fuels.

Because of all of the changes required to phase out fossil fuels, 
it is not expected that they will become obsolete any time soon. 
Every energy source has its drawbacks, so we have to find a bal-
ance. You are still going to drive by factories with smoke rising 
out of them in the near future; however, the way we get energy 
could be very different in a few decades. 

Arushi Chauhan

Imagine:  
A World Without 

Fossil Fuels

ARE YOU A CHICAGO BUSINESS PROFESSIONAL 
OR JOURNALIST?

Want to volunteer with On the Money?

Email us at otm@econcouncil.org to learn more.
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OPT OUT OF OVERDRAFT TO AVOID FEES.... IT'S YOUR RIGHT! 
An overdraft happens when more money is withdrawn from a bank account than the account has in it. If you overdraw 
your account you will often be charged a signi�cant fee—typically $34. These charges cost American consumers $15 
billion per year.

Set up low balance alerts and check 
your balance often. 

Ask your banker to carefully explain 
the fees and policies on your bank 
account. Having a linked savings 
account may also be helpful. 

Opt out of overdraft! This is your right 
on any bank account. Just contact your 
bank and opt out. (You still need to be 
careful of automatic payments and checks, 
but this should help greatly.)  

2

31

Find a no overdraft bank account at getbankedchicago.com

DID YOU KNOW PAYDAY LOANS CAN COST 400% APR OR 4X THE AMOUNT YOU
 BORROWED IN SOME STATES?

12 million Americans take out pay day loans each year, spending over $9 billion. What are pay day loans? Pay day loans 
are small, short-term, unsecured loans that have a high cost and are due on your pay day.

HOW CAN YOU PROTECT YOURSELF FROM NEEDING PAY DAY LOANS?

1

2

3
Have emergency savings. By "borrow-
ing" money from your savings, YOU 
stay in control of your �nances and 
avoid paying interest. 

Look for a personal loan at a bank or 
credit union. These are generally cheaper 
than a pay day loan. Building good credit 
in advance will help you secure a 
personal loan. You could also look into 
peer to peer lending if appropriate. 

Try to negotiate a payment plan with 
any creditors or companies where you 
owe bills. The worst they can say is no! 

HOW CAN YOU AVOID OVERDRAFT FEES?

On the Money magazine is written by teens for other teens. On the Money 
covers entrepreneurship, business, finance, credit, saving and more. The 
internship provides real world experiences and resources that can help  
students learn to meet their business, money and career goals. On the  
Money is provided by the Economic Awareness Council through collabora-
tion with DePaul University, the Chicago Public Library, the City of Chicago, 
and the Chicago Public Schools. 

www.OntheMoneyMagazine.org www.OTMOnline.org
Request additional copies at OTM@EconCouncil.org

ABOUT ON THE MONEY

Learn more at econcouncil.org
Thank you to our supporters & partners

The Economic Awareness Council (EAC) is a 
non-profit financial education organization with 
program attendance of over 25,000 each year.

www.EconCouncil.org

ABOUT THE EAC



Need a bank account? Learn more at GetBankedChicago.com

Learn more about One Summer Chicago at OneSummerChicago.org

YES! I want to be a Young Illinois Saver.
I pledge to save $_____ a month to reach my goal of
saving for __________ (i.e. college, emergency fund, car.)

Keeping in Touch
We want to stay in touch with you with
information and advice to support you
and your pledge to save. Please check the 
box next to the publications and reminders 
that you would like to receive:

American Saver Newsletter (Quarterly Email)

e-Wealth Coach Series (Monthly Email)

Text Message Savings Tips and Reminders

For text messages, standard carrier message and 
data rates may apply. You may receive up to 4 
messages per month. Text STOP to cancel. Text 
HELP for help. Mobile Privacy Policy and T&Cs: 
http://americasaves.org/about-us/171

Name

Zip

Phone* (          )     

Email

*Required if you want to receive text messages, don’t forget to check the box!

What Are You Saving For?

Want to Intern with On the Money? Send us an email at OTM@EconCouncil.org to learn how to apply!

TRY IT OUT! Apply what you learned in On the Money
Doing remote learning? This is a perfect time to learn more about investing and prepare for your financial future at college. 

1) Check out the investing articles on page 5-9. What are your investing goals? 

List 2 of your long-term investing goals below. 

Then visit our former On the Money intern’s investing education website to learn more and compete in investing 
 simulations - https://rapunzlinvestments.com

2) Thinking about college? Check out the articles on page 13-16 about managing your money at college. Then visit 
 LRNG-OSC.org and complete the Budget Ready playlist to learn more about budgeting and create your OWN budget 
 for high school or college. 

http://GetBankedChicago.com
http://OneSummerChicago.org
https://rapunzlinvestments.com
http:/LRNG-OSC.org

