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COVID-19 Managing finances, securing an 
income, and how to adapt during  
a pandemic.COVID-19COVID-19

COVID-19 has hit many institutions 
hard, especially public schools, and CPS 
is struggling to stay afloat with substan-
tial budget issues. 

CPS is mainly funded by the people’s 
taxes, and with increasing unemploy-
ment, the government is struggling to 
get funding for schools. According to 
the Chicago Tribune, CPS’s original plan was banking on 
a rise in property tax collections to help in the next budget, 
but two main challenges arose because of COVID (Chicaa-
go Tribune, 2020). The money could arrive after the deadline 
since the county gave taxpayers two extra months to pay up 
without penalty this year. Even then, many people and busi-
nesses struggling financially amid the pandemic may sim-
ply not have the wherewithal to pay their property tax bills 
(Chicago Tribune, 2020). According to former high school 
principal, Paulette Savage, without proper funding schools will 
be forced to make budget cuts to programs and social workers 
which will “desperately affect the students with the trauma of 
the pandemic” (Paulette Savage 2020).

In addition to late tax money, federal 
relief funding is not enough to complete-
ly fix the impact on the CPS budget. The 
federal government passed the CARES 
Act, also known as the Coronavirus Aid, 
Relief, and Economic Security Act, in 
response to the economic fallout in April 
2020, providing 13 billion dollars to el-
ementary and public schools. However, 
as of now, CPS is in a lawsuit with the 
former Trump administration because 

they want to give millions of dollars from the act to private 
schools instead of public (Statement from CPS). Lincoln Park 
Elementary School teacher, Danna Donofrio, says that giving 
the money to already properly funded schools tremendously 
impacts schools with underprivileged students since it doesn’t 
give enough “to provide adequate education” (Danna Donof-
rio-Held, 2020).

Overall, as the pandemic continues, CPS needs to increase 
funding while struggling to stave off budget cuts for already 
struggling school districts. Without proper resources, it will be 
hard for schools to continue to stay open, desperately affecting 
those in low-income communities. 

THE CPS BUDGET IN THE ERA OF COVID

Reena Nuygen 

https://www.chicagotribune.com/investigations/ct-coronavirus-cps-budget-troubles-teacher-contract-20200702-nb5zenwa5vcvnjumrq3mtgxodi-story.html
https://www.chicagotribune.com/investigations/ct-coronavirus-cps-budget-troubles-teacher-contract-20200702-nb5zenwa5vcvnjumrq3mtgxodi-story.html
https://www.chicagotribune.com/investigations/ct-coronavirus-cps-budget-troubles-teacher-contract-20200702-nb5zenwa5vcvnjumrq3mtgxodi-story.html
https://www.cps.edu/press-releases/statement-from-the-city-of-chicago-and-chicago-public-schools-on-cares-act-lawsuit/
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Despite what one may think, online learning is shown to contrib-
ute to higher student satisfaction. A study surveying online and 
in-person college students measured student satisfaction with 
online learning compared to face-to-face learning methods. The 
study concludes, “student performance is at least as good as, if 
not slightly better, in the Online Learning mode when com-
pared to the face-to-face mode” (Eric.ed.gov, 2015). Another 
study looked at students around the world who participated in 
an online mental wellness course and found the students who 
participated in the course exhibited more positive feelings, 
based on a survey done for all of the students in the pro-
gram (Greater Good Magazine, 2015). Perhaps if schools were 
to adopt these types of mental health/wellness classes, overall 
student happiness would increase.

Enabled by the technology of online learning, students have 
been able to learn more easily and effectively. When asked how 
online learning may have helped him, Constantine, a student at 
Washington University in St. Louis replied, “Online learning 
has made meeting with groups a bit easier because you can meet 
at obscure times, like later at night, without having to find a 
specific place that’s still open.” This aspect of video calling can 
allow students to fit more activities into their schedule because 
meeting times are more adaptable. In-person meetings are a lot 
harder to coordinate and make up. Sayani, a student at George-
town University stated, “One benefit I have noticed is that 
some professors utilize their PowerPoints more often, which is 
extremely helpful when it comes time to studying the material.” 
This method of teaching is not commonplace among in-person 
environments and allows students like Sayani to be able to refer-
ence back to meetings to study more efficiently. 

Though online learning at its current state may not be perfect, it 
is capable of benefiting students in the future with more students 
attending online learning programs because of the various advan-
tages it can offer.

Could COVID-19 Help Learning?
Rathin Shah

Transitioning 
from in-person to 
online learning 
may be difficult, 
but studies suggest 
the possibility that 
online learning 
could prove to be 
a superior alterna-
tive to in-person 
learning. Photo by Julia M Cameron from Pexels

https://files.eric.ed.gov/fulltext/EJ1062943.pdf
https://greatergood.berkeley.edu/article/item/can_an_online_course_boost_happiness
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Young restaurant employees under age 25 are in crisis 
as restaurants have closed across the country. However, 
there is a positive future ahead. 

According to Pew Research, food services employees 
pre-pandemic only made an average of $394 per week 
which is $581 less than the overall average weekly 
income across all industries (Pew Research, 2020). In 
other words, food industry workers were already earning 
less pre-pandemic compared to other industries. Addi-
tionally, nearly half of all young workers are employed in 
the service industry, and since the pandemic, there has 
been a 17% decrease in restaurant jobs totaling over 
79,000 restaurant jobs lost in Illinois alone (Chicago 
Tribune, 2020).  Thus, young restaurant employees are 
even more affected by the pandemic compared to other 
age demographics and other industries. Since many fami-
lies rely on income from younger workers whose income 
is already comparatively low, the impacts of their loss of 
employment could be devastating. 

Across Chicago and the nation, many restaurants were 
forced to close their doors for good, but many more have 
been able to reopen in some capacity. Reclaimed, a Chi-
cago-based restaurant, was able to rehire their entire staff 
by May and began to hire additional staff by pivoting its 
business model. They created a new menu and expanded 
carryout. Craig Bell, the restaurant’s owner stated, “We 
look to the individual who’s going to benefit our business 
in the best way possible...someone with experience but 
also attitude.” Many restaurants have adopted a similar 
philosophy. A high school employee at another restau-

rant, Omar Chavez, states, “I get the same benefits as my 
older coworkers, and my company is doing all they can.” 

Young restaurant employees should know that despite 
what statistics show, there is a light at the end of the 
tunnel. The majority of restaurants have hired back their 
staff in full and many are hiring additional staff. While 
additional lock-downs cast uncertainty on the future of 
the industry, it’s clear that restaurants have learned valu-
able lessons from the past lock-downs and will continue 
to adapt to meet the needs of both their customers and 
employees. 

On the Money would like to thank Republic Bank for their  
sponsorship of this issue. 

(Photo from Summer 2019)

Light At The End of The Tunnel:  
Young Restaurant Workers and COVID

Benjamin Crotty

https://www.pewresearch.org/fact-tank/2020/03/27/young-workers-likely-to-be-hard-hit-as-covid-19-strikes-a-blow-to-restaurants-and-other-service-sector-jobs/
https://www.chicagotribune.com/coronavirus/ct-6-months-covid-pandemic-by-the-numbers-20200917-o2cwlvyu2reljgrciwx6pevxym-story.html
https://www.chicagotribune.com/coronavirus/ct-6-months-covid-pandemic-by-the-numbers-20200917-o2cwlvyu2reljgrciwx6pevxym-story.html
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COVID-19 has put the world on lock down, creating 
confusion everywhere. With the markets being so vola-
tile, it has left investors perplexed as to the best course 
of action when garnering their biggest return per unit of 
risk. It is apparent that two of the best strategies are not 
waiting around and diversifying your portfolio of stocks. 

In an ever-changing market, it is very tempting to simply 
stay away from the unknown; however, nothing new 
comes from being stagnant. As quoted by David Rae 
from Marketplace, “Investors bold enough to invest in 
stocks during the dark days of the Great Depression 
would have seen their stakes grow tenfold by 1957” 
(Forbes.com, 2020). By choosing not to engage with the 
stock market you endure a large opportunity cost, as you 
forgo all the benefits you would have reaped by hav-
ing taken part in the first place. This ideology is further 
exemplified by Rae who states, “If we were to go back 
to 1930, and an investor missed the S&P 500’s ten best 
days in each decade, total returns would be just 91%, 
significantly below the 14,962% returns for investors 
who held steady through the downturns” (Forbes.com, 
2020).

Though it is essential to engage with the market, one 
should diversify stock holdings to avoid risk. Jordan 
Farris, the Head of ETF Product Development at Nuveen 
states that “buying stocks across multiple sectors spreads 
the risk over many different positions, which allows a 
portfolio to do better over time. When one doesn’t put all 
their eggs in one basket, a portfolio doesn’t swing to the 
behavior of a sector completely.” Kelsey Renfro, Se-
nior Strategic Product Manager at Northern Trust Asset 

Stock Investment Strategies  
Amidst a Pandemic
Oscar Bocelli 

Photo by Morgan Housel on Unsplash

Management agrees that investors should “diversify on 
a security level, but to consider what stocks and sectors 
you’re investing in, and not to concentrate in an area 
that gives low returns.” Additionally, you can diversify 
by utilizing mutual funds, exchange-traded funds (ETFs), 
and indices, as they all provide diversification benefits 
and remove company-specific risk. When all is said and 
done, you should engage with the market while also cre-
ating a strategically-managed, diverse portfolio. 

https://www.forbes.com/sites/davidrae/2020/04/03/coronavirus-stock-market-volatility/?sh=45e366e70601
https://www.forbes.com/sites/davidrae/2020/04/03/coronavirus-stock-market-volatility/?sh=45e366e70601
https://www.forbes.com/sites/davidrae/2020/04/03/coronavirus-stock-market-volatility/?sh=45e366e70601
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While COVID-19 has affected every aspect of our lives, 
a key source of the pandemic’s torment is demonstrated 
in the economy where unemployment has soared. To of-
fer a sense of stability, the government continues to inject 
money in an unprecedented manner. However, with these 
short-term solutions come long-term problems. The pan-
demic has not only created economic issues of increased 
government spending but exposed existing ones, such as 
a ballooning national debt that younger generations will 
be forced to deal with.

An increasing national debt presents the danger of a 
collapsing economy. A common way to measure the 
national debt is to look at it as a percentage of our GDP. 
Through this lens, the national debt has grown at a wor-
risome rate. In 1990, it was 54% of our GDP; in 2010, 
it was 91.2%; in 2019, it was 106.9%; in 2020, this 
number could rise to 150% as a result of heightened 
spending (TradingEconomics.com). However, this issue 
is not an immediate one, as low interest rates allow for 
debt servicing to be completed at a low cost. “When a 
nation has high debt and its interest rate is high, there 
will be an issue,” says Tim Kendrick, a Latin School of 
Chicago Economics teacher. 

In addition to a ballooning debt, increased government 
spending will present economic growth issues in the 
future. Current expansionary policy is displayed through 
a recent Congressional Budget Office report that projects 
if current policies remain, federal spending will grow 
from an average of 21.3% of GDP from 2010-2019 to 
an average of 29.3% from 2041-2050 (CBO.gov). Tom 
Mazza, a Principal Investor at Metolius Capital, explains 
a danger of increased spending: “In terms of long-term 
impact, we certainly have moved forward a lot of the 
increase in GDP that would have happened in X years 
from now. So it is a good thing for people now, not so 
good in the future as growth will slow.” 

An increasing national debt and government spending 
policies present a danger to future generations—one that 
we must be aware of. 

DEBT AND SPENDING:  
Economic Concerns that  
COVID-19 Has Exasperated
Sujan Garapati  

United States Gross Federal Debt to GDP

Visit CollegeBudgetBuilder.org to create your own college budget!

https://tradingeconomics.com/united-states/government-debt-to-gdp#:~:text=Government%20Debt%20to%20GDP%20in,of%2031.80%20percent%20in%201981.&text=United%20States%20Gross%20Federal%20Debt%20to%20GDP%20%2D%20values%2C%20historical%20data,updated%20on%20October%20of%202020
https://www.cbo.gov/publication/56598#:~:text=See%20Figure%203-,Spending,percent%20from%202041%20to%202050.&text=Net%20spending%20for%20interest%2C%20measured,decades%20of%20the%20projection%20period
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Commercial banks are financial institutions that manage 
personal and business accounts. They make loans to people 
and small businesses and offer checking and savings accounts 
and certificates of deposit. These differ from investment 
banks, which manage securities and help manage mergers and 
acquisitions for larger businesses. Commercial banks hold a 
significant amount of worldwide wealth. For example, Chase 
Bank and Bank of America are both large commercial 
banking divisions of global banks, and have more than $2 
trillion in assets each (FederalReserve.gov, 2020). There are 
several ways that the commercial banking industry is changing 
during the pandemic.

The banking industry is greatly changing the way they interact 
with customers as they move to an increasingly digital system 
of money management. Banks are using digital solutions to 
solve paper money transactions, especially because of the 
WHO’s recommendation to use contactless payment. Accord-
ing to Infosys Vice President, Avinash Prasad, “[banks] are 
using text message links for clients to fill out forms, upload 
documents, and sign through eSignature.”

Throughout the pandemic, the worlds of Zoom and Slack have 
rapidly emerged as the primary means of communication. With 
the sudden shift to working from home, working conditions 
changed drastically. Companies that once lagged behind in 
technology soon had to make quick adaptations. In fact, “over 
50% of businesses in the MIT Technology Review’s Glob-
al Panel are re-prioritizing establishing new partnerships 
and accelerating the adoption of AI and automation during 
COVID-19” (MIT Technology Review, 2020).

Business leaders had foreseen a tough transition to an entirely 
virtual environment, even prior to the pandemic. “Before the 
global health crisis hit, 92 percent of company leaders sur-
veyed by McKinsey thought that their business model would 
not remain viable at the rates of digitization at that time” 
(McKinsey, 2020). While the pandemic exacerbated these 
concerns, it has also highlighted the importance for business-
es to be flexible and react to changing dynamics within each 
industry.

Hireology, a software company that streamlines the recruiting 
process for employers, noticed the need to adapt at the onset 
of the pandemic. Though the company was rapidly growing 
before the pandemic, customers in various industries including 

Many banks have begun to change the way they invest their 
money and their customer base. According to Whitney Young 
Magnet High School teacher, Carol Uhl-Alba, banks are 
becoming more careful as they weigh their revenue versus 
earnings, analyze the credit worthiness of their customers, 
and set aside a greater amount of reserves. Additionally, 
Uhl-Alba adds that many banks aren’t well-diversified, “espe-
cially regarding loan and business portfolios, [which] they are 
working quickly to change due to the unknown length of the 
pandemic and the effects that it has had on the economy.”

Commercial banks continue working to create a stable way to 
borrow during uncertain times.

automotive, healthcare, small/medium businesses, and hotels/
hospitality suffered, creating a domino effect on their business’ 
growth. From May through July, an onslaught of hiring freezes 
emerged as businesses were uncertain of when to expect the re-
turn to normalcy. Kevin Knapp, CFO of Hireology, explained 
that Customer Success jobs, those that ensure customers get 
the most value out of services, are rising in importance at 
Hireology and other companies, and he expects this trend to 
continue post-pandemic. 

Similarly, many other companies have had shifting business 
priorities. A Vice President of a Chicago-based construction 
company noted that the company was forced to consider 
smaller than normal construction projects when productivity 
fell roughly 15%.

Despite challenges, the pandemic has given us new insight 
into what makes a business successful -- both leaders noted the 
importance of agility in reacting to evolving times. Approach-
ing obstacles in the future, the Vice President emphasized that 
we have to recognize that even though our “work environment 
and economy may be much more fragile than many would have 
imagined, our people have been far more resilient and capa-
ble.” 

Commercial Banking During the Pandemic

The Pandemic’s Influence on Shifting Business Priorities

Saransh Gupta

Elizabeth Brahin

On the Money would like to thank U.S. Bank for their 
sponsorship of this issue.

https://www.federalreserve.gov/releases/lbr/current/
https://wp.technologyreview.com/wp-content/uploads/2020/08/Amid-the-pandemic-shifting-business-priorities_083120.pdf
https://www.mckinsey.com/business-functions/mckinsey-digital/our-insights/how-six-companies-are-using-technology-and-data-to-transform-themselves
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SPACE The rising cost of space exploration and 
 government involvement during a global 
pandemic.SPACESPACE

Intriguing advances have let humankind take science and 
technology to new levels. The aerospace industry has 
drawn interest for years allowing it to grow, but now, it 
is struggling in the Corona economy. A report from the 
Organisation for Economic Co-operation and Develop-
ment found “92% of space firms with R&D as a pri-
mary business line were small businesses, sole-source 
providers of critical parts, equipment and services” 
(OECD.org, 2020). Similarly, the aerospace industry as a 
whole finds itself under strain.

Via the CARES Act, the government provided economic 
assistance during the pandemic. Funds were provided to 
federal agencies, including the National Aeronautics and 
Space Administration (NASA), specifically to address 
the impact of the pandemic on safety and mission assur-
ance programs and on-going activities. NASA received 
“$60 million in CARES Act funding within its Safe-
ty, Security, and Mission Services appropriation to 

prevent, prepare for, and respond to the coronavi-
rus domestically or internationally” (NASA, 2020). 
Government aid prevents the aerospace industry from 
collapsing.

Although government aid helps the industry, its sur-
vival is almost independent of it. In the words of Sean 
O’Keefe, former NASA administrator and professor at 
Syracuse University, “The government is involved in 
research and development of activities, it doesn’t actually 
make anything the industry does.” He saw how Coro-
navirus disrupted commercial demand, but did not push 
the industry past recovery. He believes people interested 
in aerospace keep the industry alive. He did not see the 
Corona economy hindering the interests of aerospace 
students. O’Keefe described increasing interest among 
students in this expanding industry. Wallace T. Fowler, 
former professor at University of Texas at Austin, sees 
constant drive in students as well. “It’s a certain group 
of people… to those people, it’s not a job, it’s a calling.” 
Fowler described successful careers of many former 
students explaining they should remain in the industry 
despite Coronavirus-related lifestyle changes. People tru-
ly interested in aerospace will stay interested, regardless 
of the economy.

The government helps aerospace companies and larg-
er organizations stay afloat in a drowning economy, 
but public interest remains the driver of the industry. 
The aerospace industry will survive as long as students 
remain interested, and Coronavirus has not changed that 
fact. 

Survival of the Aerospace  
Industry in the Corona Economy 
Harmon Dhillon

On the Money would like to thank BMO Harris Bank 
for their sponsorship of this issue.

Photo by History in HD on Unsplash

http://www.oecd.org/coronavirus/policy-responses/the-impacts-of-covid-19-on-the-space-industry-e727e36f/
https://oig.nasa.gov/docs/CaresActSummary.pdf
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NASA has a $25.2 billion budget for fiscal year 2021 
(White House Budget, 2021). This is less than other govl-
ernment organizations received in the U.S. but is a lot of 
government and tax dollars dedicated to space exploration. 
Although it seems like a distant subject, citizens should 
know why their money is or will be spent on space explora-
tion and how the benefits to the economy make it worth the 
cost.
 
Organizations like NASA, the U.S. military, and SpaceX 
need money for many aspects of the space industry. George 
Washington University Research Professor Henry Hertzfeld 
explained the most costly parts of space travel are,  
“...without question, hardware and launch... it is especially 
expensive to insure safety of the astronauts.” The funding 
for space exploration is necessary to ensure that the tech-
nology used for space travel is safe for astronauts. Scientific 
lab equipment is also sent on space missions, especially to 
the International Space Station (ISS), so experiments can be 
performed in zero gravity. 

It may seem like space travel does not greatly impact the 
average citizen, but the impact of its price and economic 
contribution is significant. NASA supported more than 
312,000 jobs nationwide and generated more than $64.3 
billion in total economic output during the fiscal year 
2019 (NASA Press Release, 2021). The economic bene,-

fit from these jobs is huge; however, there are downsides 
to spending money on space exploration. According to 
Harvard Business School professor Matthew Wienzierl, the 
main argument is, “...the money could be used elsewhere.” 
Industries like healthcare could use the money; however, 
space exploration is just as essential because it helps launch 
satellites needed for internet access. 

The money spent on space travel is used on necessities 
like the hardware required for launches. Space exploration 
boosts America’s economy and impacts the availability 
of the internet. The experiments conducted in space also 
have the potential to help people suffering from a variety 
of medical issues, such as osteoporosis (astronauts can lose 
bone mass in space, so experiments are being done to help). 
Funding space exploration in America has many benefits for 
the economy and individual citizens that make it worth the 
cost.

The Price of Going to Infinity and Beyond

Arushi Chauhan 

Thank you to DePaul University & DePaul University’s Center for Writing 
Based Learning (UCWbL) for your support of our interns.

Photo by Greg Rakozy on Unsplash

https://www.whitehouse.gov/wp-content/uploads/2020/02/budget_fy21.pdf
https://www.nasa.gov/press-release/nasa-report-details-how-agency-significantly-benefits-us-economy


11WINTER/SPRING 2021

INVESTING & 
BUSINESS
INVESTING &INVESTING &
BUSINESSBUSINESS

Building credit, managing your 
finances and starting your own 
successful business

Saving can be a hassle. There are temptations that exist in 
all parts of life. According to CPS student, Laylen Bates, “I 
spend most of my money on food and clothes so saving has 
always been difficult for me.” Being open to saving is the 
best way to start. 

One method of saving is through behavioral economics, 
which explores the psychological and social effects of the 
decisions people make. According to The Atlantic, “be-
havioral economists have a concept called the ‘pain of 
paying’. The phrase refers to the psychological discom-
fort experienced when parting with one’s money…” (Joe 
Pinsker, 2018). You may enjoy that new purchase, but your 
bank account surely won’t. Exploiting the pain of paying 
can help you save. According to Harvard Business Review,  
“...the majority of consumers with access to their financial 
information on mobile phones check their balances before 
making large purchases. Of those who check, 50% decide 
not to buy an item because of the feedback” (Shlomo Be -
nartzi, 2017). Using a mobile banking app allows the pain 
of paying for something to be more apparent. 

Another strategy is through incentivizing the financial 
decisions you make. When you go a certain amount of time 

without spending money on items you don’t need, reward 
yourself with a gift. When you are close to going through 
with an impulsive buy, stop yourself and write down all the 
other things you could buy with the money. You are consid-
ering the opportunity costs of all the decisions you make. 
In the end, you will create a system where you are saving 
money and still splurging on the things you really want. 

Jason Reed, behavioral economist at the University of Notre 
Dame, says that specifically for teens, “you should try to 
follow the common 50/15/5 rule. That means you should 
aim to have no more than 50% of your take-home pay ded-
icated to essential expenses. You should save 15% of your 
pre-tax earnings in a retirement account, and also save 
5% in a short-term savings account.” Physically remov-
ing money from your access will be favorable. Starting to 
implement these strategies into your life could prove to be 
very beneficial. You have to overcome those temptations! 

Saving Success with 
Behavioral Economics
London Gibson-Purcell

Photo by Paweł Czerwiński on Unsplash

https://www.theatlantic.com/family/archive/2018/09/spending-personal-finance-pain-of-paying/569575/
https://www.theatlantic.com/family/archive/2018/09/spending-personal-finance-pain-of-paying/569575/
https://hbr.org/2017/12/how-digital-tools-and-behavioral-economics-will-save-retirement
https://hbr.org/2017/12/how-digital-tools-and-behavioral-economics-will-save-retirement
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In the spring of 2020, Black Lives Matter, a movement 
that was gaining momentum, was a trending topic. 
After seeing the importance of this movement in many 
communities, businesses became actively involved in 
displaying their support of the movement. “The vast ma-
jority of consumers — over 72 percent — have reported 
that they will actively seek a brand that aligns with their 
values if price and quality are equal”, according to Real 
Leaders (Real-Leaders.com, 2018). Prior to spring 2020, 
some businesses, for example Nike, played a role in 
showing their respect and support of #BlackLivesMatter. 
Nike has a well-known reputation of creating adver-
tisements that not only sell their brand but have a larger 
message. The advertisements are impactful, but are their 
intentions genuine? Are Nike and other companies show-
ing authentic support, or trying to gain profit by using a 
movement as a strategy?  

Willem Roper, a writer and editor for Statista, states, 
“...41 percent of respondents said they felt it was either 
somewhat or very important for U.S. companies to 
make public statements on political or social issues” https://www.statista.com/chart/22549/corporate-activism/

(Statista.com, 2020). If companies fail to address politil-
cal movements that are important to their customers, they 
are bound to lose customers and be subject to backlash. 
Hence, it became popular amongst companies to display 
their support to movements. Local businesses located 
right in the heart of Chicago are quite public with their 
support of the Black Lives Matter movement. Businesses 
such as Kilwin’s, UPS Store, Starbucks, Ain’t She Sweet, 
and more. 

After interviewing a local activist and entrepreneur,  
David Mabry, it became clear why it can be challenging 
to support a movement via a business.

“Transparency is important in order to know what the 
core ethics or the business/organization are,” David 
states. “It is also important to remind yourself that not 
everyone has the same relationship with activist move-
ments in the way that you do.” It can be easy to appear 
as a performative activist when your form of activism or 
support does not share commonalities with the normal 
traditions of activists. Showing genuine support in the 
professional world can be challenging but it takes time. 
It may be easier as a smaller company/business to show 
your support and be a part of the activism because you 
are starting small. 

Corporate Activism
Mia Booth

Want to buy from other  
local teen entrepreneurs  

or sell your product? 

Visit iGenMarket.com! 

https://real-leaders.com/corporate-activism-rise/
https://www.statista.com/chart/22549/corporate-activism/
http://igenmarket.com
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Will automation destroy more jobs in comparison to the 
number of jobs it creates, or will automation help create 
more US jobs in comparison to the number of US jobs it 
destroys? While this is a complex issue, evidence sug-
gests that automation will eradicate a great percentage of 
low-skill US jobs while also creating a greater percent-
age of higher-skilled US jobs. 

Many studies have projected that automation will wipe 
away a significant portion of US jobs. For instance, a 
2013 forecast conducted by the University of Oxford 
found that “... about 47 percent of total US employment 
is at risk” of being automated away by 2030 (oxx-
fordmartin.ox.ac.uk, 2013). Muzzamil, an Uber driver, 
expressed concern when asked about automation. “As the 
breadwinner of my household, I am concerned about au-
tomation. As an Uber driver, I am afraid that self-driving 
cars will wipe out the rideshare industry and I’m not sure 
how I would put food on the table for my family if other 
jobs, such as cashiers, become automated.”

While we can’t be 100% sure about how automation will 
affect the job industry, one thing is for certain. Earning a 
college degree reduces the chances of your job being au-

tomated away. “More than half of jobs that don’t require 
a bachelor’s degree are at risk of automation” (CNBC, 
2019).

While studies project that automation will wipe away a 
significant portion of US jobs, these studies also project 
that there will be a great number of high-skill jobs creat-
ed. In a recent forecast published in October 2020 by the 
World Economic Forum, “...the organization said that 
the rise of machines and automation would eliminate a 
huge 85 million jobs by 2025. But at the same time, the 
WEF expects 97 million new jobs to be created, mean-
ing an overall addition of 12 million jobs” (CNBC, 
2020). Additionally, the World Economic Forum re-
ported that automation will wipe out low skill jobs such 
as cashiers, payroll clerks, and factory workers while cre-
ating more high skill jobs such as data analysts, machine 
learning specialists and process automation specialists. 

Similarly, Mike Wychocki, Chairman & CEO of Eagle-
Rail Container Logistics, has a positive view on automa-
tion. “I think it is a 70/30 benefit. I think there is some 
downside to automation but I also think there is way 
more upside.” 

How Will Automation Affect the US Job Industry?
Umair Ahmed

These are the jobs the WEF expects to be  
lost to machines by 2025: 

• Data entry clerks
• Administrative and executive secretaries
• Accounting, bookkeeping and payroll 

clerks
• Accountants and auditors
• Assembly and factory workers
• Business services and administration 

managers
• Client information and customer service 

workers
• General and operations managers
• Mechanics and machinery repairers
• Material-recording and stock-keeping 

clerks

These are the jobs the WEF expects to face 
growing demand:

• Data analysts and scientists
• AI and machine learning specialists
• Big data specialists
• Digital marketing and strategy 

 specialists
• Process automation specialists
• Business development professionals
• Digital transformation specialists
• Information security analysts
• Software and applications developers
• Internet of things specialists

https://www.cnbc.com/2020/10/20/wef-says-machines-will-create-jobs-but-warns-of-pandemic-disruption.html

https://www.oxfordmartin.ox.ac.uk/downloads/academic/The_Future_of_Employment.pdf
https://www.oxfordmartin.ox.ac.uk/downloads/academic/The_Future_of_Employment.pdf
https://www.cnbc.com/2019/01/25/these-workers-face-the-highest-risk-of-losing-their-jobs-to-automation.html
https://www.cnbc.com/2019/01/25/these-workers-face-the-highest-risk-of-losing-their-jobs-to-automation.html
https://www.cnbc.com/2020/10/20/wef-says-machines-will-create-jobs-but-warns-of-pandemic-disruption.html#:~:text=In%20a%20report%20published%20Wednesday,addition%20of%2012%20million%20jobs.
https://www.cnbc.com/2020/10/20/wef-says-machines-will-create-jobs-but-warns-of-pandemic-disruption.html#:~:text=In%20a%20report%20published%20Wednesday,addition%20of%2012%20million%20jobs.
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When thinking about digital marketing, your mind most 
likely drifts over to social media. However, 3D printing 
is becoming increasingly important in digital marketing 
campaigns. Using 3D printing for promotional marketing 
gives businesses a cost-effective method of advertising 
and increases engagement.

3D printing is inexpensive and expected to cause the next 
“industrial revolution”, according to Aric Rindfleish, 
Jones Professor of Marketing. Rindfleish says that “3D 
printers... allow for products to be easily created and 
accessed by anyone with digital tools.” Firms are taking 
advantage of the simplicity and low cost of 3-D printers 
by creating marketing models for the consumer to get a 
feel on how the real product would be. Along with being 
cost-effective, their visual marketing campaigns are 
boosted as well.

3D printing will be the future of promotional marketing 
as it allows for people to make and engage with proto-
types of the object before they buy it. Big brands such as 

Coca Cola, Volkswagen, and Uniqlo have used 3D print-
ing marketing campaigns, allowing consumers to interact 
with cheap promotional products. Promotional Prod-
ucts says that 85% of consumers do business with 
the advertiser after receiving a promotional product 
(PPAI Media, 2021). With 3D printing marketing cam-
paigns, customizability is becoming more of an option. 
According to Sodexo, 61% of people like having the 
option of customizability (US.Sodexo.com, 2021). BeS-
cause firms are creating engaging marketing content with 
the utilization of 3D printers, they are in turn increasing 
interest in their product.

3D printing allows for firms to show the consumer what 
the product would look like, allows for them to engage, 
and allows for them to have more of a say in how that 
product would cater to their needs. Ava McDonald, 
founder of ZFluence, stresses the importance of the 
improvement of digital marketing. “As a business owner, 
it’s important to keep on top of these things to make sure 
your business never loses its competitive edge!”

The Future of Digital Marketing: 3D printing

Fathima Shaikh

Photo by Xiaole Tao on Unsplash

http://us.sodexo.com/
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Have a business idea?  
Check out the entrepreneurship  

resources at  
lrng.org/economic-awareness-council/ 

playlist/be-a-boss

The wealth gap between white and black Americans 
has remained unchanged since the 1950s. Black people 
make approximately $0.50 for every $1.00 a white 
person makes (Don Beyer, 2020). This disparity is due 
to many factors, including the significant impact of de-
cades of historic systemic racism in our society. Is educa-
tion a way to start to begin closing this gap? The answer 
is yes! Increased enrollment and access to business-relat-
ed degrees can be particularly impactful. 

African Americans account for only 7% of finance 
and marketing majors and are overpopulated in the 
lowest-paying degrees such as human services, psy-
chology, and social work.  Finance and marketing 
careers earn some of the highest average salaries, 
approximately $64,000 as opposed to psychology 
and social work degrees that have an average salary 
of $42,000 (Georgetown, 2016). In addition to high-
er salaries, Marcus Carvey, the Associate Professor of 
Economics at UIC, highlights some of the other benefits 
of pursuing a business degree. “These fields typically 
feature curricula that foster the development of a broad 
set of skills including critical thinking, writing, modeling, 
and statistical analysis that are in high demand in the 
labor market today.”

Access to these business programs has always been a 
barrier for low-income African Americans. Thankfully, 
resources such as scholarships and mentorship programs 

Benefits of Increasing African-American  
Enrollment in Business Programs 

Blake Berry

Thank you to the CFA Society of Chicago as well as the EAC Board & 
EAC Associate Board for your volunteer support 

are available to get students on track for a career. Rashid 
Carter, Professor of Economics and Business at Harold 
Washington College, shares ways students can learn 
about programs. “Students should visit college websites, 
attend open houses and networking events, as well as 
speak with Black business school graduates, about their 
options.” One resource he shares, The Michigan Black 
Business Student Association works towards increasing 
minority enrollment at both the BBA and MBA levels. 
Many other universities may have similar organizations.

Having a business degree today is more useful than ever. 
Due to the recent spark in social justice awareness, many 
companies are looking to diversify their staff. Even as a 
high schooler it’s a good idea to start thinking about if 
you want a business career. Don’t be discouraged, there 
are hundreds of resources available to help you get there.

Photo by Ono Kosuki from Pexels

lrng.org/economic-awareness-council/playlist/be-a-boss
lrng.org/economic-awareness-council/playlist/be-a-boss
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In 2004, when scientists Andre Geim and Kostya  
Novoselov put a piece of scotch tape on graphite, little 
did they know that the layer of carbon atoms they re-
ceived would spark a scientific revolution and global race 
to discover and implement the properties of “the wonder 
material” graphene (The Guardian, 2013). 

Only six years after the discovery, the two scientists 
were awarded the Nobel Prize in Physics. Naturally, the 
question arises: what property of this two-dimensional 
lattice structure of carbon atoms makes it that extraor-
dinary? The answer is not one, but numerous properties 
that possess the potential to revolutionize every industry. 
Graphene is extraordinarily thin, strong, stretchable, 
and hard. Furthermore, it is environmentally friend-
ly and adequately available. Such uniqueness comes 
with demand—according to the Global Market Report, 
Graphene’s market size was “estimated at USD 78.7 
million in 2019 and is expected to expand at a CAGR 
of 38.7% from 2020 to 2027” (GrandviewResearch.
com, Mar 2020). 

So what’s holding industries back from the globaliza-
tion and mass manufacturing of graphene? First, there 
is still space for improvement in creating economically 
feasible production methods. The Executive Director of 
The Graphene Council, Terrance Barkan, has a differ-
ent perspective, stating that “graphene’s true potential 
lies in combining small amounts with other materials to 
enhance their properties—small amounts lead to inex-

www.grandviewresearch.com

pensive production.” Nonetheless, economic feasibility 
with companies’ unfamiliarity with the product are big 
factors. Additionally, US-based companies are less able 
to implement the material as they receive less support 
from the government, making them behind the UK and 
China in graphene advances. 

It is also important to recognize there are many big-name 
companies already testing graphene for their prod-
ucts. Samsung has racked up over 400 patents with 
mentions of graphene (ipo.gov.uk, 2011) and IBM 
launched a five-year, three billion dollar initiative 
working toward using graphene as a silicon replace-
ment (graphene-info.com). The industry is progressing 
quickly. In an interview with Dr. Cerne, a professor at 
the University of Buffalo, he recalls a flake of graphene, 
twenty microns in size, cost “hundreds and hundreds 
of dollars” ten years ago and now he can get the “same 
sheet of graphene for a hundred bucks”. 

Graphene Greatness

Raina Koshal 

2018 2019 2020 2021 2022 2023 2024

Graphene OxideGraphene  Nanoplateletes

U.S. Graphene Market size (USD million), 2018 - 2024 (projected)

Want to Intern with On the Money? Send us an email at OTM@EconCouncil.org to learn how to apply!

https://www.grandviewresearch.com/industry-analysis/graphene-industry#:~:text=The%20global%20graphene%20market%20size,to%20drive%20the%20product%20demand
https://www.grandviewresearch.com/industry-analysis/graphene-industry#:~:text=The%20global%20graphene%20market%20size,to%20drive%20the%20product%20demand
https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/312521/informatic-graphene.pdf
https://www.graphene-info.com/ibm
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HEALTHHEALTHHEALTH Affording health care, preparing for 
retirement, and securing your health
for your future.

Within the past 10 years, drug costs have risen dramat-
ically. A combination of big pharma, insurance deduct-
ibles rising, and pharmacy benefit managers (PBMs) 
have been a catalyst for the rising pharmaceutical costs. 
According to Consumer Reports, diabetes medication 
Lantus has increased its price by 24% over six years. 
In 2014, this life-saving medication cost $408 a month. 
Whereas in 2019, Lantus cost $504 a month (Consumm-
er Reports, 2019). The rising prices of diabetes medica -
tions have hurt families across the US.

Dr. Kathy Starr, a pediatrician with a diabetic son, dis-
cussed “... [insulin] has cost a co-pay of $30-50/month…  
[insurance] would not approve of more insulin so we had 
to pay over $300 for a small vial, his insulin pump and 
a continuous glucose meter.  This can add up to $3000-
4000/year, but it is so vital.” Proper medications and 
equipment for those with diabetes are vital for survival. 
Without treatments, a myriad of complications can occur 
such as heart disease, stroke, and more.

Rising prices of diabetes medications can affect anyone, 
but especially seniors. According to the American 
Diabetes Association, 26.8% of diabetes cases are 
in adults 65+ in the US (Diabetes.org). Dr. Urvashi 
Thakkar, a pharmacist, discussed that many seniors have 
fixed incomes, which makes it hard for many to afford the 
expenses. Sometimes it is the choice between a needed 
medication and rent or food. Most will choose food or 
rent over their medications. This creates a tremendous 
problem. 

With rising pharmaceutical prices across the board, more 
and more families and individuals are struggling to keep 
up. The main concern of rising prices can affect anyone, 
but those with fixed incomes are especially impacted. 
Some suggest that big pharma should work with PBMs 
to help lower the prices. Overall, diabetes medication 
prices are rising and are affecting more and more people 
every day.

The Rising Cost of Pharmaceuticals: DIABETES

Karis Kelly

https://www.consumerreports.org/drug-prices/the-shocking-rise-of-prescription-drug-prices/
https://www.consumerreports.org/drug-prices/the-shocking-rise-of-prescription-drug-prices/
https://www.diabetes.org/resources/statistics/statistics-about-diabetes
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Expensive medications aren’t new to anyone. But what 
causes them to be so expensive? The process we use 
to place new medications on the market may be one of 
the main reasons for the prices. According to an Annual 
Review of Public Health, the US is the largest single 
market, “comprising approximately 40% of the world 
pharmaceutical market” (annualreviews.org, 2004), 
taking the lead in most expensive prescriptions. Although 
this review was written in 2003, the number still stands 
as supported by a study done by the Ways and Means 
Staff which compared the US to similar countries like 
the UK, Sweden, and Japan. The study concluded that 
US drug prices were “nearly four times higher than 
average prices compared to [those] similar countries” 
(annualreviews.org, 2004). These numbers only reflect 
the process for selling new medication, but what exactly 
does it include? 

For the US, the Food and Drug Administration (FDA) 
only has one core requirement for approving the sale of 
a new drug: “the drug is determined to provide benefits 
that outweigh its known and potential risks.” However, 
unlike Canada and many countries in Europe, the FDA 
does not regulate the price of medication nor evaluate its 

innovation. This allows American pharmaceutical com-
panies to sell approved drugs for extremely high prices 
with no price regulation. 

What effect does this have on the American people who 
require many prescriptions? Venus Garcia, a retired sec-
retary, states a lesson she’s learned from her healthcare 
experiences. “They will take any chance to overcharge 
you.” Without Medicare, she would have to pay out of 
pocket for many of her prescriptions, which wouldn’t be 
possible. Similarly, Taniya Singleton, a junior at Walter 
Payton College Prep, dealt with a stomach issue and 
remembers her surprise at the charges. “We had to pay 
for the visit and for the test, just for them to say they 
didn’t know what was wrong and prescribe a pill that we 
also had to pay for.” Although her insurance was able 
to cover most of the charges, she still found the prices 
outrageous. 

Naturally, pharmaceuticals can be expensive with the 
innovations many companies have contributed to in-
cluding the recent COVID-19 vaccines. However, if the 
people who depend on medications can no longer afford 
them, there will likely be continued pressure to change 
the pricing system.  

US Markets and Medications
Leslie Walker

Photo by Myriam Zilles on Unsplash

https://www.annualreviews.org/doi/full/10.1146/annurev.publhealth.25.101802.123042#_i11
https://www.annualreviews.org/doi/full/10.1146/annurev.publhealth.25.101802.123042#_i11
https://www.fda.gov/drugs/development-approval-process-drugs
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Who Is Eligible for this 
Program?
City Colleges will provide this free college 
opportunity for Chicago Public High School 
graduating seniors who meet these academic 
requirements:

1) Graduates from a CPS high school with a 3.0 
or higher GPA

2) Enrolls in one of the City Colleges’ academic 
pathways*

3) Earns either:

A) a score of 17 or higher on the English and 
math ACT,  
(B) a score of 460 or higher on the English 
SAT and 440 or higher on the math SAT, or 
(C) tests “Completion Ready” through the 
CCC placement exam. 

The best score from any of these 
components (ACT, SAT, or CCC placement 
exam) will be used to qualify the student.

This includes undocumented students, international 
students, and students at CPS charter high schools.
* French Pastry School excluded.

Steps to Apply
1) Check the Star application box while 

completing the City Colleges online 
admissions application. If you have 
already applied to CCC, you can submit 
a scholarship application via the Student 
Portal under the “Finance” section. 

2) Complete and submit the Free Application 
for Federal Student Aid (FAFSA) and the 
verification process at your City College. If 
you are ineligible to complete the FAFSA, 
you must complete the Star Certification 
of Ineligibility form found on the Student 
Portal.

3) Complete the Transfer Partner Consent 
form, accepting or declining to share your 
student data with four-year colleges and 
universities that offer additional funding to 
Star Scholars who transfer. This can also be 
found in CCC’s student portal.

What Is Completion-Ready?
Completion-ready means a student’s test scores 
indicate he or she can take courses leading to 
college-level coursework and earn an associate 
degree within three years of enrolling at City 
Colleges.

How Long Is the Scholarship 
Good for?
CPS graduates will have up to three years to use 
the funds starting in the first fall semester after their 
CPS graduation.

What Does the Scholarship 
Cover?
City Colleges will provide waivers for all tuition and 
books not covered by financial aid.

Complete your application online at: 
www.ccc.edu/starscholarship

CPS high school seniors who graduate with a 3.0 
GPA and who test completion-ready in math and 
English are able to pursue a degree or certificate at 
City Colleges at no cost—free tuition and books.



Need a bank account? Learn more at GetBankedChicago.com

Learn more about One Summer Chicago at OneSummerChicago.org

TRY IT OUT! Apply what you learned in On the Money

On page 6, Bocelli highlights 2 investing strategies highlighted by experts during the pandemic. What are they?

1)  

2) 

On Page 7, Garapati discusses the impact of the pandemic and the response of the government and economic impact on the 
national debt. What was the US national debt as a percentage of Gross Domestic Product (GDP) in 2019? 

On page 11, Gibson-Purcell highlights several behavioral economics strategies to encourage saving. Include your savings goal 
below and set a savings goal at YoungIllinoisSaves.org to get more information and regular information about saving. 

http://GetBankedChicago.com
http://OneSummerChicago.org

